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Global Presence
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Farfetch in numbers

Employees Languages Offices
+2000 +17 11
Website Traffic Contacts Growth
+11M +4 M + /0%

per month per year per year
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Farfetch Values

BE BRILLIANT BE HUMAN TODOS JUNTOS THINK GLOBAL BE REVOLUTIONARY AMAZE CUSTOMERS
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‘®- BE BRILLIANT

= Strive for excellence

= Over Deliver
= Be the best

= Sparkle!
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& BE HUMAN

» Respectful
= Open
= True to yourself

= Fallible

= Professional

= Empathetic
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44’ BE REVOLUTIONARY

Dare to innovate
Challange the status quo
Don’t play by the rules
Be Creative

Be entrepreneurial

Lead, don’t follow
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@ THINK GLOBAL

= Multi-cultural
» |[nclusive
= Broad minded

» Global yet local
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@) AMAZE CUSTOMERS

» Excite
= Surprise them
= Listen

= Care

* Impress

» Luxury experience
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Our Culture
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PURCHASE & ITEMS -
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FARFETCH

400 BOUTIQUES. 1 ADDRESS

Thank You



