FROM TOUCHPOINTS
TO TRUSTPOINTS
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CRIAR EXPERIENCIAS MEMORAVEIS




“The last best experience that
anyone has anywhere, becomes
the minimum expectation for
the experience they want
everywhere”

Bridget von Kralingen, IBM
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TOUCHPOINT I

OFERTA
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OFERTA: SOCIETY GREENING




CANAIS: FOCO COMERCIAL,
POSICIONAMENTO & ENGAGEMENT




' >60% SELFCARE >90% FCR ~1% RECS




“A story is diferent. It does not
expend itself.

It preserves and concentrates its
strength and is capable of releasing it
even after a long time.”

COMUNICACAO: PARTILHAR
& ENVOLVER

SET SING TO BUILD THE

THE TONE PAIN POINTS COMMUNITY
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